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How to set up Buddy Deal ID and creafive tag in Amobee



STEP 1



buddy

let's find the right people

My Deals
Hel Real-time proximity Behavioural
ep targeting targeting
Coming soon Coming soon

‘ Navigate to Start New . Click on Contextually Curated Media



My Deal Reference 1 Test-Amobee_001 (Big Test)

s 2
Start New OPTIONS sotby:  Choose.. v (SIS
My Deals Run of Network (i ]
Help

““l R\ :: [NEWDAILY) COASTAL

BA\ZAAR 3 SKi  DatyTeiegrapn

< >

delicious. Kidspet HotCopper

Ad Requests p/m 800M
Price CPM AUD 16

s
Jay 0 @
Account Manager
Logout Back 4 Next

1 Fill in the name of the Dedl 3 Select the Deal Preference/Audience

92 Select Amobee as My DSP 4 Click Next



Contextually Curated Media | Build Creative

let's build some awesome creafive fo run with thaf audience

‘ Click on Build Myself to build ‘ Or click on Brief Big to request
the creative yourself creative build by the BIG team



Contextually Curated Media | Creative Builder

Device | 1] Mobile P Desktop
Start New ,
My Deal Reference Test-Amobee_001 (Big Test)
My Deals
Help
Landing Page URL/3rd Party Click Tracker( § 3rd Party Impression Tracker | §
hitps://www.amobee.com/ Write here...
1 Select Device type (Mobile or Desktop) 4 Select the Dimension
2 Fillin the Creative Name 5 Fill in the Landing URL/3rd Party Click Tracker

3 Select the preferred Ad Format 6 Implement 3rd Party Impression Tracker (optional)



ADD ELEMENTS

Frame 1
Start New Landing Page URL| 2
v Deal DRAG DROP OR Write here... | Preview
y Leas SELECT IMAGE
Help ‘
3rd Party Impression Tracker 3
Write here... ’
Dimensions: 300x250, 600x500
Format: jpg Jjpeg -png
Max file size: 65KB
Frame 2
Landing Page URL
e DRAG DROP OR Write here...
Account Manager SELECT IMAGE
Logout
1 Select the image files (jog or png) to 3 Implement the 3rd Party Impression

build the creative Tracker (optional)

2 |mplement the Landing Page URL (optional)



Dimensions: 300x250, 600x500

Formait: jpg jpeg .png
Max file size: 65KB

SETTINGS

ON . Spin on start| 1
ON . Auto swipe [ 9

Share Preview

Back + Add Another Format

1 Enable Spin on start (optional)

2 Enable Auto swipe (optional)

3

Click Next

Next

3




Start New
My Deals

Help

Jay

Account Manager
Logout

R i T IR IR e A e 1 v v e

Test_Creative_Big
Device Format Dimension 1

Mobile Cube 300x250

Price AUD 16 CPM| 2

Terms & Conditions

~

a pre-agreed price promoted within Buddy in the form of a CPM rate. You will enter
this Deal ID or Deal Token reference within your DSP (Demand Side Platform). Each
tfime your DSP utilises that Deal ID, your DSP will charge you plus your DSP buying fees at

the payment terms you've agreed with your DSP (this rate is unknown to BIG). Your DSP
will pay the SSP (Supply Side Platform) and it's the SSP who pay BIG and our selected
Publishers.

Download T&C (@) @

Back 3 Accept

1 Checkthe Deal & Creative setups 3 Click Accept

2 Check the Deadl’s floor price



Start New

My Deals

Help

Jay

Account Manager
Logout

Copy & Paste these items info your DSP

Run of Network Deal ID| 1}

tfest-amobee-001

CreativeTag 1| 2
Test_Creative_Big | iviooile | Cube | 300x250

<ins class="adcads"
data-adc-id="pNcfl 16 AgBm4"
data-unit="pNcfl 16 AgBm4"
data-clickable="yes"

data-click-macro="XXCLICK_FORM_URL[]XX"

data-redir="yes"

Click to preview Edit creative

1 Retrieve the Deal ID

AMOBEE
i

2 Reftrieve the creative tag



STEP 2



= AMOBEE Q, SearchAll

JARKET

Amobee ANZ ~

= Advertisers &, (& Column Set

Creatives ‘I i . .
[l e Name Status Adv. Invoice § Currency Impressions Contract Actions

& Deals

1 Select Advertisers under the Market menu 2 Click the + icon fo Add New Adyvertiser



New Advertiser

Settings .
Settings

Third Party Ad Vendor

Default Settings ADVERTISER:

H «ACCOUNT: EXTERNAL ID:

PRIMARY URL: ADVERTISER LANGUAGE: CATEGORY: «CURRENCY:

http:// Select a language Select a category AUD(S)

Third Party Ad Vendor

TPA PLATFORM: TPA ADVERTISER NAME:

Select TPA Platform

Fill in Advertiser name Fill in External ID (optional)

Fill in the Primary URL of the Advertiser Select Category

Select the Advertiser Language Select Currency

Select the Account this advertiser will be under




New Advertiser

Settings
NIELSEN DEMO CAMPAIGN:
Third Party Ad Vendor . .
y v Turn on NielsenDAR measurement o of advertiser impress y). NielsenDAR CPM: $0.18

Default Settings

arantees full visibility into demo on-target performance. T
ODISPLAY VIEWABILITY: elIDEO VIEWABILITY: °AOBILE VIEWABILITY:

O DoubleVerify DoubleVerify © DoubleVerify

Moat

Integral Ad Science Integral Ad Science

1 Tick the Nielsen Demo Campaign box if 3 Select the preferred
you would like to enable Nielsen in-demo Video Viewability vendor

! " "
argeting reporting 4 Mobile Viewability is DoubleVerify as

2 Select the preferred a default

Display Viewability vendor



Default Settings

Set defaults for any newly created insertion orders, packages, and line items. Changes do not affect existing items. Advertiser defaults take precedence over Market defaults. For inventory lists, target settings are a combination of Market and Advertiser defaults

10 Defaults

eBUDGET LIMIT ouENT MARGIN

- v

1 Set the Status 1o ‘Play’ 3 Apply the Client Margin (optional)

2 Modify the Budget Limit (optional)



STEP 3



jc Column Set @ o

) e Name Status Format  Budget Budget Pacing Daily Spend Goal vs. Actual Current Flight Avg Daily Spend

& Deals

1 Click + icon to Add New Insertion Order



1

2

K

New Insertion Order

Setngs
MR Set the primary details for your new campaign.

Budget

NAME EXTERNAL ID STATUS
Default Settings
- Play
Additional Options .

10 GOAL

Select... v

CROSS DEVICE REQUENCY DERIVED ID
Targeting impressions per ays
requency

Opt-out of Derived ID activation

f a campaign (10, pkg, LI).
This option prevents a campaign from using derived
profiles for frequency capping, attribution, etc.

Fill in Insertion Order Name 4 SetlO Goal (optional)

Fill in the External ID (optional) 5 Apply Cross Device Targeting/Frequency (optional)

Set Status to ‘Play’ 6 SetFrequency Cap (opftional)



New Insertion Order

Settings O
Budget
Default Settings

Additional Options

INSERTION ORDER HIERARCH

Budget

Set the budget information for your campaign. This section defines any client margin, then flights, and the budgets associated with those flights

FLIGHT SCHEDULE

-+ =

Start Date End Date Budget

05

CLIENT MARGIN

1 Select Insertion Order

Hierarchy (3-Level or 2-Level)

2 Select Flight Schedule

K

4

Actual Spend

MARGIN

(No margin applied)

Set Budget

Select Client Margin (optional)



STEP 4



Amobee ANZ > Test Advertiser >

8/10/18-9/30/18 $1K  $2197  \E

AC

E Packages

B 05/1
B Health

Status Format Environment Budget Pacing Pacing Type Daily Spend Budget Adv. Invoice }
|/ Analytics >

1 Click +icon to Add New Package or Line ltem



New Package

Settings .
Settings
Budget
«INVENTORY TYPE

O Open Auc

Programn

FORMAT
o E]j Display
g Video

o)) Audio

1

2

K

Select Inventory Type

eEXTERNAL ID

4

Fill in the Package/Line Item Name 5

Fill in External ID (optional)

OSTATUS

Play

Set Status to ‘Play’

Select Format



New Line ltem

Settings

Budget

Bidding & Goals
Inventory Management
Targeting

Creatives

FREQUENCY CAP

impressions per

a
a
v

» Additional Settings Options

v

eudget

BUDGET PACING

Even Spend

o FLIGHT SCHEDULE

Start

05/19/2020

PACING MULTIPLIER

Set Frequency Cap (optional)

Turn on Cross Device Targeting (optional)

e CROSS DEVICE TARGETING

Turn on Cross Device Targeting

BUDGET TYPE

Designated Budget

Budget

DELIVERY

ASAP within day

Max Impressions

3 Set Budget Pacing and Pacing Multiplier, Budget

Type and Delivery method (optional)

4 Set Flight Schedule and Budget



STEP 5



= AMOBEE Q, SearchAll v

Amobee ANZ

f= Advertisers 2 & (o Default

DN nam{ Add New Publisher Deal Assigned  Live Status  Impressions  Bid Request  TotalBid = Amobee Preferred Labels FloorPrice eCPM  In-ViewRate CTR
1 .

% Resource Library >

¥ Market Settings

1 Navigate to Deals on the dropdown menu

2 Click + icon to Add New Publisher Deal



DEAL ID: DEAL NAME:

FORMAT:"
Ef B o) 0

Video Audio

INVENTORY SOURCE: o PUBLISHER: e

(Required) Select source

TERMS: 6

Start Date End Date Floor Price Impressions (Optional)

Usb v

1 Fill in the Deal ID 4 SelectInventory Source
2 Fill in the Deal Name 5 Fill in the Publisher Name
3 Select the Format 6 Fillin the Terms (End date is optional

for IOA and UFR deals)



STEP 6



Inventory Management

OPEN AUCTION EXCHANGES

Exchanges
Doubleclick AdX 2.0 RTB PubMatic RTB AppNexus RTB

Verizon Media Exchange Rubicon RTB

PRIVATE DEALS

%+ Selected Deals Enable Automatic Deals

Name 1 Inventory Status Type Floor Price Estimated eCPM

Add private deals using the buttons above.

1 Click the Reset button to remove 2 Addthe new deal via clicking on the +

the Open Auction Exchanges icon to under the Private Deals



STEP 7



= AMOBEE Q, SearchAll

Amobee ANZ

$E Advertisers r & [& Default
1 - Add New Creative Status Creative Id Assigned  Market Advertiser Name  Date Created4 AdServer  AdPlatform AdFormat AdType Labels

& Deals

1 Navigate to Creatives on the dropdown menu

2 Click + icon to Add New Creative



New Creative

Format & Type
FORMAT <ASSET TYPE CREATIVE TYPE ASSETS
Settings

O g3 Display

THIRD PARTY PLATFORM
Tracking .
ed)

Other (Not AdX
Additional Options

Insert Amobee Click Macro

D4sITrEV/ad

Bypass Third party tag validation

1 Select creative Format 3 Paste the creative tag generated

2 Select Asset Type 4 Select Other (Not AdX Approved) from the Third

Party Platform for Buddy Creative Tag format



PREVIEW

Big_Test_Creative

s AD FORMAT «MEDIA STANDARD HIT \;'f‘"-|| 1D
VI T\

Standard O HTML5 00250 FRANE 2 3003250 i

MRAID
pem et

LAYOUT °SSL COMPLIANCE:

300x250 (Medium Rectangle) v O ves

No Big_Test_Creative
Standard

LIGHT SCHEDULE 300x250 (Medium Rectangle)

Australia/Sydney Time

1 Fill in the Name of the Creative 4 Select the Layout

2 Select the Ad Format (i.e. standard, 5 Select the SSL Compliance status

expandable, interstitial)
6 Fillin the Flight Schedule

3 Select the Media Standard



Tracking

LICK URL

https:// v

eTHIRD PARTY TRACKING
Third Party Platform Third Party Tracking

Add third party tracking using the button above

1 Fill in the Click URL (landing URL) 2 Add Third Party Tracking (optional)



Tracking

CLICK URL

https://

THIRD PARTY TRACKING

Third Party Platform Third Party Tracking

Add third party tracking using the button a

1 Click Save



Amobee ANZ > Test Advertiser >

Confirmation

Creative "Big_Test_Creative" has been created.

Creative Configuration

Creative Preview
Name: ig_Tes eative
Creative ID:
Status:

Format:

1 Click Assign Creative



Name { Preview Format Assigned Layout

ASSIGN

Choose which objects (i.e. 10s, packages, or line items) that you want to assign to your selected creative(s)
s will be auto- ned to p and line items with the appropriate format

Selected 10s, Packages and Line Items:

B All Time
Name

Name Status Format Start Date § End Date Assigned

PKG: Test_BIG

10: Test Insertion g Aug 10, 2018 Sep 30, 2018

=]
PKG: Test BIG o Apr 24,2020 Apr 24,2020
o

Showing 1-1 10's of total 1 records

1 Checkthe Creative to be assigned 3 Click Assign

2 Select the Insertion Order/Package/Line

Item the creative is to be assigned to



WE'RE ALWAYS
.0 HERE TO HELP

» Buddy’s Live Chat
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=y 1 > adops@bigads.co

< > www.bigads.co



