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XANDR/APPNEXUS How to set up Buddy Deal IDs and creative tag in
Xandr/Appnexus
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CREATE

#VA Partners Network Publishers Apps

Advertisers

Actions MName/ID
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1 Select Advertisers on the Xandr/Appnexus Menu

2 Click New
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Partners Network Advertisers Publishers Apps

Create New Advertiser cancer
— Basic Setup
Advertiser Name]|

External Code

Time Format

Time Zone Australia/Sydney

# Apply this tim
campaigns, a

Insertion Orders

)

1 Fillin Advertiser Naome 4 Select Time Zone and check Apply this timezone to all child

Insertion orders, line items, campaigns and creatives
2 Select State as Active palg

. 5 Select Use Insertion Orders to bucket Line items and Campaigns
3 ' Select 12 or 24hr hour Time Format



CREATE

AVA
VAV

Partners Network  Advertisers Publishers

Create New Advertiser cancer

+| Basic Setup
— Default Settings
Brand +| No ltem Selected

1 C h oose C urren Cy Offer Category No Default Offer Category

Currency Australian Dollar (AUD)
2 Click Save

+| Frequency & Recency
+| Reporting Labels

+| Billing Information
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Partners  Network  Advertisers  Publishers  Apps £ (© 7 [ Searchall objects...

Lifetime (UTC)

1 Click on the Advertiser you have created

2 Click New



CREATE

Partners Network Advertisers Publishers Apps

# ) ADV:Big Mobile(333211 Create Mew Insertion Order

Create New Insertion Order cawcer  use Legacy 10

Basic Setup

External Code

Billing Code

Currency

AR More Infarmation 2
Viewability Standarg * - |A8 More Information %

Budget Type Impression

1 Fill in your Campaign Name

2 Select State as Active

Search all objects...

3 Select Revenue or Impressions
as your Budget Type



CREATE

Partners Network Advertisers Publishers Apps Search all objects...

Billing Periods Mo End Date Unlimited Budget

Time zone: Australia/Sydney

External Code: 3 e End date: Budget:

12:00 AM = 11:59 PM AUDSE

+ Add Another Billing Period Total Lifetime Budget: AUD$0.00

Pacing ocation on average of remaining billing perio

g on the Line Item

» Frequency & Recency

+ Reporting Labels

» Commissions

1 Select your Start date and End date, then input your budget & flights

2 Select your Pacing option 3 Click Save



STEP 3



CREATE
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Create New Line Items

Advertiser Details

Lifetime (UTC) - $ € & [

o ComogrsCrves s

1  Under the Advertiser and Insertion Order you have just created

2 Click New
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e(333211 C O: Big Mobile 10{3909555 Create New Line ltem

Create New Line ltem cancer

~ Line Item Type

O Augmented

a more powerful line item for faster setup

1 Select Augmented as your Line Iltem Type



CREATE

#VA Partners Network Advertisers Publishers Apps

~ Basic Setup

Insertion Orders * Edit o 1 insertion order assocy

Ad Type * Banner Video Mative

External Code

O Active

Inactive

Big Mobile 10

Budget Type Currency Total Lifetime Budget Pacing Start Date
Revenue AUD AUDE 1.00 Set on Line [tem 03/04/2020

Budget Type * Revenue

Revenue Type *

1 Select Banner as your Ad Type and fill in your Line Item Name

2  Select State as Aclive

End Date

03/05/2020

3 Select CPM asrevenue type
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Budget * O Lifetime Budget

(act average)

Flights =

Copy Billing Periods from 10

Silin S End date: - et
) AUDS 0.00

{ Add Another Flight Total Lifetime Budget: AUD$0.00

1 Select your Budget and set amount for your entire campaign or specific flight

2 Select Start date and End date (if same from Insertion Order, select Copy Billing Periods from 10)



CREATE

AVA
V.

Partners

Supply Strategy *

Payment Model *

Geography *

Network Advertisers Publishers Apps

Open Exchange
Managed

Deals
All Deals Specific Deals

Pay Per Impression

Select a country

1 Select Deals > Select Specific Deals

2 Input any addifional Geo Targeting

o 7

Search all objects...
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Partners Network Advertisers Publishers Apps '? Search all objects...

~ Frequency & Recency

Frequency & Recency D Caps on

Frequency (how many)

| I | imps per . |

t Add another cap

Recency (how often)

+ Add another cap

Include users without cookies

1 Ifimplementing a frequency cap, it is important to turn OFF the option to Include users without cookies.
The frequency cap can be set at the Advertiser, IO or Line Item level —remember that each level will

inherit anything set at a higher level.
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Partners Network  Advertisers Publishers Apps AN O IS Search all objects...

~ Targeting

Edit No deals selected

Advertisers  Publishers Apps [ (© 77 | searchall objects...

Deal Targeting

Sellers

H | big mobile_AL|

ame Deal Alias Buyer Deal Status

g mobile_AU - Active

1 Click Deal - Edit 3 Click Save

2 Select the Deal token provided from Buddy
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Partners Network Advertisers Publishers Apps

~ Targeting

Edit | @ Deals

[ e |
Tahlets Mabile

Any keylvalue

Any time

Any system
egment Any segment

Any query string; any tag position

1 Select any additional targeting — keyword, segment or daypart etfc. 2 Click Save
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Run Report

Basic 2
n_ Buyer Deal Metrics - I

2019-01-01

To: 2020-03-04

Timezone Australia/Sydney =~

Metrics # Edit

Imps (matched)  Imps (won)  Gross Win Rate

Net Win Rate  Bid Rate  Ineligible Bid Rate
Buyer Media Cost  Buyer Cost eCPM
Bid Reguests  Bids  Submitted Bids

Reject Bidder Error Count  Reject Count

Go to Network > Reporting
Select Buyer Deal Metrics

Input the Correct Dates

Publishers Apps

Filters

Deal
() big mobile_AU

Seller

{~) Rubicon

4

Dimensions

Include IDs as separate column
Only include results where a Deal is present

Day

Deal

Seller

Deal Auction Type Name
Deal Type Mame

End Date

Package Id

Priority

Start Date

Deal

i

4 Sclect all of the Metrics

LN (O 7P [ Searchall objects...

Delivery

How should this report run?
Run now, show results in screen

o Run in background, notify me when results are
ready to view

Export, send results via email
Add to scheduled reports

Save as report template
Mame this report

Report Name

Run Report

5 Select the Deal (from Buddy) and Seller Name (Rubicon)

6 Run Report > Download the Troubleshooting report & send to adops@bigads.co
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Partners Network 2 Publis Search all objects...

] More Actions » Active  Inactive  All 3 Today: Mar 5, 2020

Creative Folders Creatives

=S I:-u—---l

Big Mobile Blinds dable Audited Approved Raw HTML

19 BEig Mobile Blinds Audited Approved Raw HTML

1 Go to your Advertiser and Select Creatives (on the left hand side)

2 Create New



Partners Network Advertisers Publishers Apps A © Search all objects...

Select File

Or paste your tag or URL here:

1 @ Copy and Paste the Creative Tag provided from Buddy

2 Click Check Macros (please note: Buddy will input correct Xandr/Appnexus

pplefeife}y



#VA Partners Network Advertisers Publishers Apps

Create New

Banner Creative: Create New

Creative Preview -
Basic Setup

Name * Big Mobile Test

L(qc Sk r_;}

MORE INFO >

Click Track Test
Non-Secure Preview:
To manually test, click on the creative preview, then click the test button:
Template
HTML (AppNex
Format: HTML, pe: Standard Banner Frequency

Third-Party Tag

Thicd Macé: Mwala

Click Track Test

v Click track test was successfull

1 Select the correct Creative size

2 Click Run Automatic Click Track Test or Click Test to check manually 3 Click Save



bl ARE ALWAYS HERE
\ \ TO HELP

D% Use Buddy’s Live Chat

)] 4‘

Q’ adops@bigads.co

« >
www.bigads.co



